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We are very grateful to the AE and reviewers for their supportive comments on the paper. Below we 
outline our responses to the 4 remaining issues outlined by the AE: 
 
1) Elaborating why "raising awareness of mobilities paradigm" is important in the 'purpose' section 
of the abstract 
 
Response: We have added the following sentence to the abstract ‘purpose’ as follows: 
“This is important as studies which explore the impact of modes of transport on the development of 
destinations, or compare the transportation experience with the destination experience are lacking.” 
 
2) Deepening the review of destination marketing (see reviewer 1's comments) 
 
Response: Following the suggestion of reviewer 1, we have added a few sentences (pages 4 and 5) to 
highlight the paradigmatic commitment of prior work on destination marketing. In doing so, we have 
drawn on Pike and Page’s (2014) narrative literature review analysis. The reworked section is pasted 
below: 
“In their narrative analysis of destination marketing literature, Pike and Page (2014, p.203) note that 
this field has ‘been characterised by a fragmented applied research approach rather than theory 
building.’ This results in the prioritisation of problem solving for destination marketing organisations 
at the expense of conceptual development. With a focus mainly on geographically bound 
destinations, this literature tends to position the destination from a static perspective. We extend 
this predominant understanding of the destination by considering transport mobilities and their 
relationship to the destination.” 
 
3) Reflecting on the epistemic position of the researchers (see reviewer 1's comments) 
 
Response: We have amended the relevant paragraph on page 12 as follows to articulate our position 
in producing knowledge: 
“A team approach to data collection meant that over the course of the project, we regularly met to 
discuss emergent themes and reflect on our role in the research process. Following the completion 
of data collection, both researchers had a period of intense immersion in the data. The TripAdvisor 
comments were imported into NVivo10, coded and compared to interview transcripts and field 
notes and codes were then refined. In line with our theoretical focus, our analysis centred on spatial, 
temporal and social mobilities of both the journey and the destination. The validity of our 
interpretation was reinforced through both the use of multiple methods and also member checks 
with key informants who had the opportunity to comment on our emergent themes (Creswell, 
2009). In line with our relational ontology, we were mindful of the interconnection between our 
voices, the voices of our participants, and the broader context. Consequently, knowledge 
construction stems from both participant perspectives and our own interpretations and we 
therefore recognise the situated and partial nature of our account (Mauthner and Doucet, 2003).” 
 
4) Extending the Implications section - given that the focus of the paper is on introducing the 
'mobilities paradigm', in particular the destination of in-motion, the implications section should be 
richer. Provide a more elaborate discussion on what destination marketers can learn from your case. 
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Response: We have reworked and extended the implications section of our paper (page 25 and 26). 
Alongside our earlier points, we now also consider how travel experiences can be made memorable 
and the rhythmic nature of a destination. 
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